WHY YOU SHOULD JOIN THE

Canadian Media
Producers Association
The CMPA works to secure a bright future for the Canadian media
production industry. All of our advocacy work, programs, activities and
events serve one goal: the success of our members.
Read on to learn more about why you should
join the CMPA.
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Prime Minister Justin Trudeau shares a message at Prime Time 2022

MP James Malroney on Coroner set visit with the CMPA

Industrial Relations (IR)
support

Strengthen your
voice with government

Promote yourself
internationally

The CMPA negotiates and administers the labour
agreements that govern producers’ working
relationships with the industry’s unions and guilds.
Contact the IR team for: interpretation of collective
agreements, advice on industry practice, assistance
in dispute resolution, support and where appropriate,
representation. Learn more.

The CMPA plays a very active and strategic role
shaping industry policy by presenting the priorities of
the independent production sector to the many levels
of Government and related organizations such as the
Canadian Radio-television and Telecommunications
Commission (CRTC). Learn more.

We’re dedicated to helping Canadian producers establish
international partnerships and bring their content to screens
around the world. We facilitate international business
opportunities, including co-production partnerships, for
Canadian media production companies. Our many
international delegation opportunities and export resources
help you to take your business to another level and country.
Learn more.
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Develop your talent
The CMPA offers exclusive professional development and
networking opportunities to members and their employees.
Our newly-launched STAR Producer Program offers a
combination of presentations, networking events, mentorship
opportunities and resources for producers at all stages of
their careers. These opportunities are open to all employees
of a CMPA member company, allowing companies to
expand on their internal training initiatives. Learn more.

Serve on the
Board of Directors
CMPA-BC Mentorship Program participants

CMPA-BC at Cannes 2019

A spotlight on Children Ruin Everything at Prime Time 2022
New Metric Media)

The CMPA operates in accordance with our national
by-laws and the mandates set by our Board of
Directors. To ensure the business and regional interests
of all members are represented, the Board is made
up of members from television production, theatrical
feature film, interactive media and production service
companies, who are also from across Canada. Learn
more.

Champion the next
generation
For close to 30 years, the CMPA’s National Mentorship
Program has invested in the next generation of independent
producers by placing aspiring producers at CMPA member
companies. Training can range from development to post,
drama to documentary and beyond. Stipends are partially
subsidized by the CMPA. Learn more.

Join a committee
Help shape the direction of the association and the industry
by joining one of our many committees. The CMPA is guided
by a number of committees dedicated providing direction
and guiding staff to implement the organization’s mandate.
Members of these committees participate in regular calls and
discussions to set the agenda for the CMPA’s initiatives. Learn
more.
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Keep in the loop
Stay up-to-date on the latest industry news, events,
opportunities, and special member discounts with
our Daily News Flash, Member Matters, Notes
to Members and Producers & Politics (quarterly
government relations report).

Home & auto insurance
The CMPA has secured group home and auto insurance
plans for all of its members. These group insurance
plans, which can save you up to 40%, are offered
through The Co-operators and available to any
individual employed with a current CMPA member
company.

ISAN Canada
Members receive 50% off the $150 one-time account
set-up fee with ISAN Canada. Founded by the CMPA,
ISAN Canada administers the International Standard
Audiovisual Number—a unique identifier which helps
track and identify content, is mandatory for CMF
funding, and is required by several collecting societies
internationally in order to release private copying or
retransmission royalties. Learn more.

Access our exclusive
OTT Buyers Database
Our searchable database of key international OTT
platforms is designed to help you sell your content
around the world. There are thousands of VOD platforms
out there, but we’ve curated this database to include
the key platforms, from big-brand general entertainment
to more niche services. The database provides current
information on the companies and executives, including
contact information. Learn more.

Important industry
studies & publications
The CMPA regularly commissions and supports
industry studies with a goal of better understanding
the issues of importance to our members. We also
publish Indiescreen, an essential industry magazine
that explores all aspects of independent production in
Canada. And every year, we produce Profile, an annual
economic report that provides an in-depth look at the
impact of Canada’s screen-based production industry.
Learn more.

Q&A with the creative team behind The Porter at Prime Time 2022 (Sienna Films)

Trevor Hodgson (First Look Media), Anne Loi (WildBrain), Sean O’Reilly
and Michelle O’Reilly (Arcana Studio) at CMPA-BC 25th Anniversary Party
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Exclusive
member discounts

Equity, diversity &
inclusion

The CMPA partners with organizations to provide
discounted registration rates for professional
development courses, workshops, and events such
as the Banff World Media Festival, Hot Docs,
Whistler Film Festival and others. All members get a
discounted rate for CMPA’s Prime Time conference.
Members also receive discounts with trade
publications like the Hollywood Reporter, Playback,
C21Media and others. Booking flights for your
crew, the CMPA has partnered with Flair Airlines to
offer a significant discount wherever Flair Airlines
flies, including destinations in the US and Mexico.

The CMPA is committed to advancing equity, diversity
and inclusion in our organization, in our work, and in
the Canadian media production industry more broadly.
We believe that an inclusive industry that honours a
diversity of lived experiences, perspectives, abilities and
identities empowers Canadian producers to reach and
relate to audiences at home and around the world. As
part of this ongoing commitment, we have implemented
measures to ensure greater inclusivity and diversity
among our National Board of Directors and BC Branch
Council, and formed a member-led Restructuring,
Equity, Diversity, and Inclusion (REDI) Action Committee,
which is focused on informing and shaping the CMPA’s
efforts to establish a more inclusive and equitable
organization and industry. Learn more.

Group RRSP plans

Health & dental plan

The CMPA has partnered with Sterling Capital
Brokers to offer CMPA members Group Registered
Retired Savings Plans (RRSP). These plans are
available to all CMPA members who own a business
registered with the CRA. The plans are available
to business owners and their employees as well as
individual members.

The CMPA has partnered with Health Plus to provide
a healthcare plan that is affordable, flexible and
tailored to meet the needs of our members. The
Health Plus group can also advise members on
critical illness, disability, life and group insurance.

ShantScherzer
Paul
Joshi (Fae
(Six
Pictures)
Island Productions)
at 2019 National
at DGC/CMPA
Member Consultation
Meet Your Match event

Graem Luis (Blind Alley Entertainment) Kate Green (Kate Green Productions) Scratch Mitchell (Speedbird
Productions) at the 2021 BC holiday party

Shant Joshi (Fae Pictures) at 2019 National Member Consultation
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A look back:
Some key accomplishments from 2021/22
As the world continued to navigate the ebbs and flows of the pandemic, the Canadian production industry demonstrated
its strong resilience, and ability to adapt to new realities, entering a new phase of recovery. And, the CMPA has been there
supporting its members through it all.
Throughout the pandemic and federal election, we led industry-wide advocacy before government resulting in:
• A renewal and enhancement of the Short-Term Compensation Fund (STCF) announced by Heritage Minister Pablo
Rodriguez moments before his appearance at Prime Time 2022.
• Newly created and strengthened relationships with key decision makers during the federal election, securing
commitments from all three major political parties to publicly advocate for our industry and reintroduce the
Broadcasting Act.
We also pushed the dialogue and action forward on equity, diversity and inclusion, and sustainability, in new ways
including:
• Establishing a CMPA action committee to identify and remove systemic barriers and advance opportunities for equity
and sovereignty seeking communities, and introducing a new Vice Chair, Equity, Diversity and Inclusion role on our
board.

But that’s not all. In addition to leading industry-wide advocacy
efforts, we:
• Hosted Prime Time, the CMPA’s annual conference, virtual and
free of charge for the second year, attracting a record-breaking
over 3,000 delegates from across Canada and the world.
• Equipped members with tools and the latest information
to navigate the pandemic, and collaborated with industry
stakeholders to develop COVID-19 guidance to address testing
and vaccination policies.
• Successfully negotiated renewals of the ACTRA IPA, NABET
and IATSE 411 labour agreements.
• Supported members with international business development
efforts through training and consultancy services as well as
facilitated business to business meetings with partners from key
markets.
• Awarded over 60 mentorship placements across seven
programs.
• ... and much more!

• Signing on as an employer partner with the Canadian Centre for Diversity and Inclusion.
• Achieving the Gold level sustainable office rating with Simon Fraser University across all CMPA offices, and continuing
our collaboration with Ontario Green Screen and Reel Green BC on sustainability.

CMPA-BC at Cannes 2019

CMPA Board of Directors

Minister of Canadian Heritage Pablo Rodriguez at Prime Time Online 2022
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CMPA member
categories and fees
If you have a provincially or federally incorporated
company that’s engaged in the production of film,
television or digital media, you can apply for a Start-up
membership, Producer membership or Interactive media
membership. The membership of a parent company
covers all of its subsidiary companies.
If you are not a producer but offer necessary services to
producers (e.g., financial, legal, facilities), you may hold
an associate membership, which applies to individuals
as well as to companies. You can apply for yourself if
you are a Canadian citizen or permanent resident, or
for your company if it is majority Canadian-owned and
controlled. You’ll enjoy all the benefits of membership
(excluding access to collective agreements and the
Global OTT Buyers Database).

Producer

Interactive media

This category applies to companies producing film,
television or digital media (this includes service
production) that are provincially or federally
incorporated, and majority owned by Canadian
citizens or permanent residents.

For companies whose primary business is producing
interactive media. Eligibility is limited to companies, including
owned or affiliated subsidiary companies, having more than
75% of their combined annual gross revenues originating from
the creation or exploitation (e.g., distribution or marketing)
of interactive media. Must be provincially or federally
incorporated and majority owned by Canadian citizens or
permanent residents.

Full-time
employees

Membership fee

0-1
2
3-5
6-9
10-19
20+

$750
$1,300
$1,950
$2,750
$5,500
$8,250

Associate
This category applies to individuals or companies
who are not producers, but offer necessary services
to the media industry (e.g., financial, legal, facilities).
Must be a Canadian citizen or permanent resident
or, if applying as a company, must be a majority
Canadian-owned and controlled corporation or
partnership.
Full-time
employees

Membership fee

0-1
2-3
3-4

$750
$1,300
$1,950

Membership fee
$500

Start-up
This category is for producers engaged in the creation of film,
television or interactive media production, including service
production, who are new to membership with the CMPA.
This would exclude companies with three or more full-time
employees. If you have been a director or principal for a
company that is, or has been, a CMPA member company
within the last 10 years, you are ineligible for this membership
category. This limitation applies even if the previous member
company no longer exists, or your relationship to that
company no longer exists. Two years would be permitted
under this membership category.
Membership Fee
$300

Canadian Media Producers Association Why join the CMPA | 8

Membership is the best
way to make your voice
heard and shape the
future of the sector.

Feedback or questions?
Please contact our membership department with any
questions or concerns.

Lisa Moreau
Director, Member Services
& Special Events
lisa.moreau@cmpa.ca
613-690-0900

cmpa.ca

Raila Gutman
Director, Member Development,
BC Producers Branch
raila.gutman@cmpa.ca
604-694-2717

